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EXECUTIVE SUMMARY
SDI4Apps aims to bridge the gap between the top-down managed world of INSPIRE, Copernicus and GEOSS
and the bottom-up mobile world of voluntary initiatives and thousands of micro SMEs and individuals
developing applications based on GI, by adapting and integrating experience from previous projects and
initiatives to build a cloud based framework with open API for data integration, easy access and provision
for further reuse. The solutions will be validated through six pilot applications focused on easy access to
data, tourism, sensor networks, land use mapping, education and ecosystem services evaluation.
Effective communication with the target audiences of the project and dissemination of the project results,
are integral parts of the project and are directly serving the attainment of the main goals of the project.
This report defines the overall framework, responsibilities and execution plan of the project’s
dissemination activities, communication channels and tools, and it serves as a road map and guidelines
document for the project consortium members and their dedicated staff, responsible for the project
dissemination and communication activities. The report provides information on project target audiences,
graphical identity, and dissemination means to be used and monitoring indicators of the promotion
campaign.
Keywords:
SDI4Apps

target audiences, dissemination, communication channels, promotion tools, media,
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1 INFORMATION ON SDI4APPS PROJECT AND IT’S
TARGET AUDIENCES
1.1

About project

The potential of GI collected by various actors ranging from public administrations to voluntary initiatives
of citizens is not fully exploited. The advancements of ICT technologies and shift towards Linked Open Data
give an excellent foundation for innovation based on reuse of GI. The establishment of SDI has largely been
driven by the “traditional” GI community and the national and European policies governing this sector.
However now GI is no longer a separate information space but finds itself part of a larger European
information space where the ultimate objective is the creation of value-added services based on use and
reuse of public sector information as defined by the PSI and INSPIRE Directives rather than exchange of
“layers” between different GI software.
Establishing an infrastructure to meet this new and wider objective puts greater strain on local authorities
and institutions that traditionally were users of GI but now find themselves in an environment where they
are also expected to be data and service providers, a role that is far more demanding in terms of technical
knowledge and resources.
The main target of SDI4Apps is to build a cloud based framework that will bridge the gap between
1) the top-down managed world of INSPIRE, Copernicus and GEOSS, built by SDI experts, and
2) the bottom-up mobile world of voluntary initiatives and thousands of micro SMEs and individuals
developing applications (apps) based on GI.
SDI4Apps will adapt and integrate experience from previous projects and initiatives such as HABITATS 1,
Plan4business2 and EnviroGrids3, to build its cloud based platform with an open API for data integration,
easy access and provision for further reuse. The solution will be validated through six pilot applications
focused on easy access to data, tourism, sensor networks, land use mapping, education and ecosystem
services evaluation. SDI4Apps aims to ensure that users profit from INSPIRE, and that INSPIRE profits from
different voluntary initiatives. SDI4Apps will build a “WIN-WIN” strategy for building a successful business
for hundreds of SMEs on the basis of European SDIs.

1.2

Target audiences

In general, the project integrates solutions to address INSPIRE topics of great societal and political
relevance and will make appropriate efforts to disseminate its results to both the professional community
(e.g., data users, data providers, app developers etc.) and the society at large. This will include awareness
raising through cooperation with stakeholders on local, regional and international levels and managing key
target groups for dissemination activities – internal (project partners, Stakeholder Board, EC) and external
(groups and individuals who are not involved in any aspect of the delivery of the project but will benefit
from its outputs or even contribute to its success, e.g. through sharing similar experiences or facilitating
different dissemination activities).
The main target areas of the project are:
 Environment
 Tourism
 Territorial development
 Forestry
 Research departments
 Education
The target groups of dissemination activities are:
1

www.inspiredhabitats.eu
www.plan4business.eu
3
www.envirogrids.net
2
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o
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o
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o
o
o

tourist SME’s;
urban and regional development agencies/institutions;
public administrations;
scientists;
IGOs/INGOS/NGOs/National governments;
public agencies concerned, related or affected in any issue surrounding aggregation,
processing and analysis of spatial and tourist data in the context of the regional
development;
developers;
society.

Another important target group of the project’s dissemination activities is other organizations and EU
projects. It is necessary to cooperate with them to exploit opportunities for knowledge exchange and
exchange between teams and projects working to attain similar goals.
Specific target audiences within each target area involved in pilots will be identified and reached when the
work on pilots will begin. The identification will be done by each partner responsible for their specific
pilot.
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2 AIMS OF THE PROMOTION CAMPAIGN
To overcome the limitations of traditional ICT projects, whose broadcasting scope has historically been
limited to a handful of experts, the SDI4Apps initiative has set out an ambitious dissemination strategy for
the project, which aims at providing an SDI4Apps web-platform as a main single service and contact hub for
target audiences, and various social media platforms and channels as the engagement tools to reach wider
audiences, and to channel know-how generated within the project, data resources, software, promote
discussions among specialist communities and raise awareness about broad application possibilities of
Linked Open Data.
In order to successfully implement the SDI4Apps project, make its activities and results visible, and to
engage target audiences, it is important to choose and use the appropriate communication tools and
channels to inform internal and external partners, target audiences and broader communities about the
project, its activities and results. In order to promote the added value of the project and its innovative
approach in the field of Linked Open Data usage, it is important to accentuate the significance of the
project in the field, by actively promoting the project to both – specialist communities working in the field,
and also potential end-users who will be benefiting from using open data through the developed cloud
based infrastructure and various apps solutions, that will be tested in the pilots. Therefore, the whole
promotion campaign will utilise a combination of various communication tools, channels and activities, to
reach different audiences and to convey the message most appropriately to each target group. The
consortium will foster the direct involvement and feedback from target audiences, through various web
based communication platforms, thus the promotion campaign will strive for implementation of a two-way
symmetrical communication model.
The aim of the project promotion campaign plan is to ensure an overview of communication activities to be
used during the project, in order to reach the target audiences and society at large, and to ensure
coordinated and coherent action between partners, regarding communication activities. It gives an
overview to the entire project consortium of what and how should be done to ensure effective and
coherent information dissemination, engagement with audiences and overall project communication.
The effectively and coherently implemented promotion campaign will ensure that structured and targeted
information about project activities, results, generated added value and innovations are reaching not only
limited expert audiences, but a much broader target audiences from app developers to the end users of
open data solutions. Moreover, the promotion campaign will ensure that two-way communication is taking
place, closely engaging target audiences, and generating feedback. Therefore the carefully planned and
implemented promotion campaign will have an integral role for the achievement of main targets of the
project. The promotion campaign will directly help to bridge the top-down managed world of INSPIRE,
Copernicus and GEOSS built by SDI experts with the bottom-up mobile world of voluntary initiatives and
thousands of micro SMEs and individuals developing applications.
MAC leads the Work Package 8 that is responsible for project promotion and dissemination of results. CCSS
is responsible for the implementation of the promotion campaign and for coordinating communications
activities between partners. Individual partners will be responsible for delivering local communications
activity in their country and for communications activities for each particular pilot.
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3 GRAPHICAL IDENTITY OF THE PROJECT
The project’s graphical identity has been developed for the needs of internal and external communication
and dissemination of the project’s results. All materials produced for internal and external communication
purposes must include the EU logo (Figure 1) to notify the public of the use of the Programme funds and
the project logo (Figure 2). All of the materials should be formatted accordingly to project’s graphical
identity.

Figure 1. European Union logo Available at:
http://redmine.ccss.cz/projects/sdi4apps/wiki/GRAPHICAL_IDENTITY4
The following two sentences should be used in all publications and dissemination materials to indicate that
it reflects only the author’s views and that EU is not liable for any use that might be made of the
information contained therein:
“The project has received funding from the Union’s ICT Policy Support Programme as part of the
Competitiveness and Innovation Framework Programme”
„Views expressed in this document are those of the individuals, partners or the consortium and do
not represent the opinion of the Community”

For the needs of project consortium, the following graphical identity items have been developed:
 Project logo

Figure 2. Project logo. Available at:
http://redmine.ccss.cz/projects/sdi4apps/wiki/GRAPHICAL_IDENTITY

4

See also http://europa.eu/about-eu/basic-information/symbols/flag/index_en.htm
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Deliverable template

Figure 3. Deliverable template. Available at:
http://redmine.ccss.cz/projects/sdi4apps/wiki/GRAPHICAL_IDENTITY



Presentation template

Figure 4. Presentation template. Available at:
http://redmine.ccss.cz/projects/sdi4apps/wiki/GRAPHICAL_IDENTITY
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4 DISSEMINATION MEANS
CCSS is responsible for the implementation of the promotion campaign and ensures a coherent monitoring
of the information that is used to disseminate results and to promote the project. To increase the
efficiency of information dissemination and key strategic activities of the project throughout its lifetime,
the involvement of all partners is expected. Their efforts must be directed to all areas, especially in testing
pilot applications involving potential users, public institutions and decision-makers at all levels.
It is expected that partners participate in:


Promoting the objectives and results of the project;



Applying innovative ideas and technologies to pilot applications;



Justifying the economic impacts and promoting the use of tools and technologies;



Justifying the application of standards and norms;



Informing target groups about similar projects and their results;



Application and adaption of solutions in interaction with the users using the project tools;



Encouraging potential users to specify their requirements for sustainability of the project and for
the eventual proposal of its business model.

Each partner must inform in advance the Leader of each Work Package about their communication and
dissemination activities. This will ensure coherence of presentation outputs (content, confidentiality, etc.),
as well as optimal use of resources, avoiding doubling of activities. It will also provide an overview of the
project spread.
On the project consortium internal Redmine account special sections have been created to monitor the
project’s dissemination activities. To keep track of publications and public presentations of the project,
each partner is responsible for updating the project Redmine account’s Dissemination section. A dedicated
Google Drive spreadsheet containing information on publications and public presentations of the project
has been created and is stored in this section. To gather information concerning the events organized or coorganized by SDi4Apps a section of Events and Meetings has been created on Redmine.
All dissemination and exploitation materials will be accessible and usable by all target audiences. Several
communications channels will be used to reach the target audiences. All means of dissemination of the
project information are listed and described below.

4.1

Website

The SDI4Apps website (Figure 5) that is accessible at http://www.sdi4apps.eu/ is based on Wordpress 5. It
enables easy customisation of the website and adding already existing add-ons that can make the website
attractive for users. The website is in English and page controls are simple and intuitive. The website will
be used to describe the progress of the SDI4Apps project and to disseminate the project results. The
SDI4Apps cloud platform will be accessible via different URLs which will be defined at a later stage.

5

https://wordpress.org/
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Figure 5. The SDI4Apps website. Accessible at http://www.sdi4apps.eu/
The following means will be used to keep the website attractive and informative:
 the news section will be regularly updated (optimally on a weekly basis) with news concerning:
 new deliverables – each partner responsible for deliverable completion will produce a
short summary for dissemination purposes,
 upcoming events,
 past events – reports from events or highlights of the main discussions or conclusions. This
concerns not only public events but also internal project meetings.
 new developments or results (prototypes),
 related initiatives and collaborations;
Page 15 of 37
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 deliverables – all publicly available deliverables will be published;
 newsletters;
 pilot apps – new developments and current status of all the pilot apps.
The website is connected with LinkedIn, Facebook, Twitter and Google+ social networks. All of the posts
from the news section can be then easily shared (Figure 6).

Figure 6. Sharing news via social network sites.
The Project website has been set up right at the beginning of the project and will be continuously updated.
TALOS is responsible for the coordination of the website news section. Every partner should participate and
publish the relevant news on SDI4Apps webpage through their account in Wordpress. Partners are also
required to link their website to SDI4Apps website. The visits and downloads will be monitored regularly
with Google analytics. A summary of the visitors (including information on countries of origin) will be part
of annual dissemination report.
The website will be sustained by CCSS and UWB for at least two further years after the end of this cofunded period.

4.2

List of social network sites and groups

Social network sites will be an important media for dissemination. Project partners have agreed that
project will be present on LinkedIn, INSPIRE Forum and Facebook. These social networks have been chosen
to have a more targeted approach and to focus on professional teams that would take a particular interest
in the project. Facebook page of the project will be established and will be mainly used to reach the pilot’s
“Inspire4Youth” target audience. The promotion campaign on social networks will mean an everyday
presence and continuous campaign. Project partner TALOS is responsible for the maintenance and update
of the project social network sites and groups together with the technical partners who will provide the
relevant information.
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An active participation of technical partners in online forums and chat rooms will be important in order to
be able to respond to the current observations arising from specific live discussions. The comments of
discussions will be exploited during the verification part of the project.

4.2.1 LinkedIn SDI4Apps group
This social network will be used for the following actions:
 To inform about the platform and to prepare content based on information provided by technical
partners;
 To expand the list of members with more professionals and possibly the ones involved with
Habitats, Smart Open Data, Plan4Business, Foodie, ELF, Apps for Europe, EUROGI etc. groups;
 To share relevant information about project events in open groups discussion;
 To use identified open groups and request membership in INSPIRE Interest group;
 To link up with groups of current Open data projects (Comsode, LinkedUp, Publica Mundi, Geosmart
City, SmartOpenData, etc).
The group manager will invite more people to join the SDI4Apps group. The group information will be
optimized and edited so that it becomes more relevant to prospective members. Group members and
project partners will be encouraged to share the link of the group with their contacts, so that more
members are added to the group.
The LinkedIn groups that are relevant to SDI4Apps project are:
 Professional groups that could have an interest in each pilot (e.g. research and industrial actors,
regional development actors);
 SmartOpenData, Linked Open Data for environment protection in Smart Regions (289 members);
 Plan4 Business (236 members);
 Plan4all (438 members);
 SDI-EDU (173 members);
 Naturnet (198 members);
 OpenTransportNet (122 members);
 Open Agriculture Data Working Group – FOODIE a subgroup of agriXchange (1,650 members);
 Sensors working group a subgroup of agriXchange (276 members),
 Club of Ossiach (134 members)
 SMESPIRE (210 members);
 EFITA (452 members);
 INSPIRE INTEREST GROUP, EuroGI (European Umbrella Organization for Geographic information)
3189 members;
 European Data Forum (453 members)
 OpenStreetMap (3,058 members);
 UNSDI (679 members);
 Geosmart City (Group being formed in the framework of another similar project);
 Comsode project (Components Supporting the Open Data Exploitation-group being formed only 7
members);
 PublicaMundi FP7 (Open group being formed);
 European Union Regional and Rural Development Participants (7756 members).

4.2.2 INSPIRE Forum
In month 12 of the project it will join the INSPIRE Forum to disseminate information about the SDI4Apps
platform. The forum is used by 711 professionals working with Linked Open Data.
SDI4App will also participate in the INSPIRE Thematic Clusters Platform which will let exchange experiences
with other actors in the field and disseminate project results.
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4.2.3 Facebook
In month 20 of the project a Facebook page of the project will be established and will be mainly used to
reach the pilot’s “Inspire4Youth” target audience. Actions in this social network will be further defined at a
later stage according to pilot specifics.

4.3

Publications

To increase the publicity of the project it is necessary to present its results in the form of planned
publications with international impact, and in other professional and scientific journals. Publications in
professional journals will attract the attention of researchers, as well as companies that are interested in
innovation and increasing their competitiveness in Linked Open Data. The publications will be coordinated
by CCSS.
Within the frame of the Final Conference, described in section 4.7, the final publication (e.g. book, white
paper) will be prepared and distributed.

4.4

Press releases

To reach the wider society through magazines and newspapers, press releases will be issued by CCSS at all
important milestones and events of the project. The press releases will be published in the Project
webpage and will be distributed to various media. Press releases will be sent electronically directly to
magazines, newspapers and news agencies. Depending on their content, they will also be sent to relevant
stakeholders who have resources to republish them in their own webpages (e.g. universities, municipalities
etc.) The press releases will focus on all levels of the technological level of the project and the actual
results of pilot solutions.
When preparing press releases, CCSS will maintain communication with TALOS who is responsible for
project’s social networks and news section of the project webpage to ensure a coherence of content in all
the networks.
Each partner will be responsible for translation of the press releases to the national language and for
disseminating them in their countries as appropriate.
Links to the public recordings of the workshops (eg. INSPIRE Conference workshop, Hackathon) will be part
of the project website.

4.5

Newsletters

The SDI4Apps consortium considers this type of presentation as an active tool for communication with
target subscribers and users of the outputs of the project. Newsletters will be published regularly and they
will include information for customers where to make suggestions to improve the content. Newsletters will
be available for download on the SDI4Apps website and they will be distributed to a wide audience by all
partners. Registration for the newsletter will be available on the SDI4Apps website.
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The newsletters will be prepared with the participation of all partners and the content will follow current
experiences and outcomes achieved. It will also include further information about upcoming conferences
and activities of the Consortium SDI4Apps. The preparation of Newsletters will be coordinated by CCSS.

4.6

Collaboration with other initiatives

Project promotion and results dissemination will also be done through participation in fairs, conferences,
exhibitions, workshops and other industry related events at national and international level.
The Project consortium will collaborate as much as possible with other on-going projects to exploit
opportunities for knowledge and experience exchange between teams and projects working to attain
similar goals and for improving dissemination among target audience. It is important to communicate with
the field experts and industry professionals to promote the SDI4Apps project.
The consortium has identified organisations (see Table 1) and EU projects (see Table 2) with which to
cooperate and the events (see Table 3) at which to disseminate project results.
Work with the defined EU projects (Table 1) and organisations (Table 2) will be managed in the following
manner – a contact person from the Project consortium is assigned to each project/organisation. This
person is responsible for communication and agreements of possible cooperation actions with the specific
project/organisation. The responsible person is indicated in the respective Table. The responsible person
will inform other Partners about common activities. If any promotional materials or presentations should be
prepared for the cooperation, the responsible partner contacts CCSS to see what materials should be used.

4.6.1 List of organisations to have an agreement about common activities
Name of the
organisation

Club
Ossiach

EFITA

of

Webpage

Short description

Relevance to SDI4Apps

Responsible
partner and
contact
point
(person from
SDI4Apps
consortium)

http://www.clu
bofossiach.com/
coo/

The Club of Ossiach is a group of
agriculturists, agribusiness managers,
agriculture and forestry technologists,
environmentalists and agricultural ICT
specialists from around the world. They
meet periodically at Ossiach to
collectively discuss and collaboratively
act on influencing the use of
information
and
communications
technologies
(ICTs)
to
improve
agricultural productivity, profitability
and contribution to food and nutritional
security and safety globally.

Club of Ossiach is
dealing with ICT for
Agriculture
and
Environment,
so
all
SDI4Apps pilots fit well
to Club of Ossiach
activities.
Club
of
Ossiach will well support
dissemination activities.

CCSS/Karel
Charvat

http://www.efit
a.org/

European Federation for Information
Technology in Agriculture (EFITA).

EFITA is dealing with ICT
for
Agriculture
and
Environment,
so
all
SDI4Apps pilots fit well
to EFITA activities. EFITA
will
well
support

CCSS/Karel
Charvat
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Name of the
organisation

Webpage

Short description

Relevance to SDI4Apps

Responsible
partner and
contact
point
(person from
SDI4Apps
consortium)

dissemination activities.

ENOLL

http://enoll.org
/

The European Network of Living Labs
(ENoLL) is a community of Living Labs
with a sustainable strategy for
enhancing innovation on a systematic
basis. The overall objective is to
contribute to the creation of a dynamic
European innovation system. ENoLL aims
to support co-creative, human-centric
and user-driven research, development
and innovation in order to better cater
for people’s needs.

ENOLL
is
promoting
similar approaches for
Innovation as SDI4Apps.It
could help us to learn
more
about
new
development
in
this
area.

CCSS/Karel
Charvat

EUROGI

http://www.eur
ogi.org/

European Umbrella Organisation for
Geographic
Information
is
an
independently funded, not-for-profit
NGO operating in Europe, but which also
makes
contributions
in
a
wide
international context.

The cooperation will be
mainly in dissemination
of the project results.

UWB/Karel
Janecka

The EUROGI's vision is that geographic
information with all its aspects should
become a fully integrated component of
the European knowledge-based society.
EUROGI stimulates, encourages and
supports the development and effective
use of GI and relevant technologies and
policies, and acts as channel of the
voice for the European GI community,
private and public sectors alike.

GEOROUTES

http://www.geo
-routes.com/

Geo Routes Cultural Heritage Journeys
Institute
is
a
non
profit
&
nongovernmental organization which
the
experiential
cultural
and
environmental journeys held under the
auspices of the Hellenic National
Commission for UNESCO fostering to
highlight the 'other side' of true and
unspoiled Greece, to promote its 5000
years glamorous cultural heritage and to
contribute to the development of the
local societies in cooperation with
businesses & organizations, through
specially designed Corporate Social
Responsibility programs.

GEO ROUTES Cultural
Heritage is an NGO that
can
support
our
dissemination activities
in its area of activities
through
a
wellestablished network of
cooperating companies
and
organisations.
Possible participation to
pilot applications.

ERFC/ George
Soulos

I.RE.TE.TH

http://ireteth.c
erth.gr/

The CEntre for REsearch and TEchnology
– THessaly (CE.RE.TE.TH) is a legal, nonprofit
entity.
The Center’s main mission is to conduct
basic, applied, and technological
research that leads to new products and
services with industrial, economic and

The CE.RE.TE.TH can be
among the project’s
main
dissemination
players in the areas of
environment,
forestry
and
research
with
further involvement in

ERFC/ George
Soulos

Institute for
Research
and
Technology
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Name of the
organisation

Webpage

Thessaly

ISOCARP

http://www.iso
carp.org/

Short description

Relevance to SDI4Apps

social impact and supports the R&D
needs of local, national and European
industrial and government institutions.
Moreover, CE.RE.TE.TH. focuses on
bringing
together
scientists
from
different disciplines in an environment
with advanced technological capabilities
aiming at dealing with pressing research
topics, as well as solving complex
problems which affect the quality of
life, the environment, and the economic
development of Central Greece.

the pilot applications.

The International Society of City and
Regional Planners (ISOCARP) is a global
association of experienced professional
planners from more than 80 countries.
Members are planners and other
stakeholders
involved
in
the
development and maintenance of the
built environment.

This community could be
one of the user groups
for SDI4Apps. Although
ISOCARP members work
in many different fields
they share a common
interest in the spatial
and
environmental
dimensions
of
urbanisation.

Responsible
partner and
contact
point
(person from
SDI4Apps
consortium)

UWB/ Tomas
Mildorf

They
advise
key
decision-makers,
proposing and supporting
projects for intervention
in a spatial context
through
general
or
specific actions.
The cooperation will be
mainly in sharing the
project
results
and
validation
of
the
SDI4Apps apps.

OpenStreetM
ap (OSM)

http://www.ope
nstreetmap.org

The OSM is the project that creates and
distributes free geographic data for the
world. It started because most maps you
think of as free actually have legal or
technical restrictions on their use,
holding back people from using them in
creative, productive, or unexpected
ways.

SDI4Apps reuse data
source from OSM, we
expect also to contribute
back to this initiative.
OpenLandUse
and
OpenSensorNetwork will
be built on similar
principles using different
technical tools.

CCSS/Karel
Charvat

OSGEO

http://www.osg
eo.org/

The Open Source Geospatial Foundation,
or
OSGeo,
is
a
not-for-profit
organization whose mission is to support
the collaborative development of open
source
geospatial
software,
and
promote its widespread use.

SDI4Apps is based on
utilisation
of
Open
Source and Open Data.
Most of used software in
SDI4Apps is developed
under
umbrella
of
OSGEO. With new results
mainly coming from Brno

CCSS/Karel
Charvat
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Relevance to SDI4Apps

Responsible
partner and
contact
point
(person from
SDI4Apps
consortium)

Code Cam we can
contribute to OSGEO
activities.

Plan4all
Association

http://www.pla
n4all.eu/

An association for collecting open data
and foster their reuse.

Data could be used in
SDI4Apps. And SDI4Apps
could contribute with
other data into the
Plan4all
Open
Data
Platform.

UWB/ Tomas
Mildorf,
HSRS/ Karel
Charvat

Table 1. List of organisations to have an agreement about common activities

4.6.2 List of other EU projects for clustering activities to raise awareness
and disseminate project results
Name of the
project

Apps for Europe
From January
2013 to June 2015

CULTURAL
GEOSEMANTICS
From September
2012 to August
2014

Webpage

Short description

Relevance to
SDI4Apps

http://www.apps
foreurope.eu/

Apps for Europe is a support
network that provides tools to
transform ideas for data based apps
into viable businesses. We bring a
powerful European network of
individuals and organisations who
have been involved in open data
programmes
and
in supporting
promising ideas to help ideas to
scale.

A
series
of
events aiming at
developing apps
using open data.
Similar
events
will
be
organised within
SDI4Apps.

HSRS/Karel
Charvat

The goal of Geosemantics for
Cultural Heritage Documentation
Domain
specific
ontological
modelling and implementation of a
Cultural Geosemantic Information
System based on ISO specifications
(Cultural geosemantics) is the
integration of semantic Cultural
Heritage
applications
with
professional Geo-information. The
result
will
be
a
Cultural
Geosemantic Information System,
based on ISO standards for both
disciplines. The implementation of
this new approach will provide

Results of the
project could be
useful for the
implementation
of SDI4Apps.

ERFC/
Soulos
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Name of the
project

Webpage

Short description

Relevance to
SDI4Apps

Responsible
partner and
contact point
(person from
SDI4Apps
consortium)

institutions and scientific projects
of this domain with a methodology
and a tool to present the history of
cultural digital objects in their
geographic context with state of
the
art
geo-information
technologies.

ELF

http://www.elfpr
oject.eu/

The goal of this project is to deliver
the European Location Framework
(ELF) required to provide up-todate, authoritative, interoperable,
cross-border,
reference
geoinformation for use by the European
public and private sectors.This
versatile cloud-based and cascadesupporting architecture provides a
platform of INSPIRE compliant geoinformation, harmonised at a crossborder and pan-European level.

Cloud-based and
cascadesupporting
architecture
provides
a
platform
of
INSPIRE
compliant geoinformation,
harmonised at a
cross-border and
pan-European
level.

ERFC/
Soulos

European
Innovation
Partnership
on
Smart Cities and
Communities

http://ec.europa
.eu/eip/smartciti
es/aboutpartnership/what
-isit/index_en.htm

The
European
Innovation
Partnership for Smart Cities and
Communities combines Information
and Communication Technologies
(ICT), energy management and
transport management to come up
with innovative solutions to the
major environmental, societal and
health challenges facing European
cities today.

SDI4Apps
was
accepted as one
of
the
contributor
to
this initiative.

UWB/Tomas
Mildorf

FOODIE

http://www.food
ie-project.eu/

The key point of the FOODIE
project is creating a platform hub
on the cloud where spatial and nonspatial data related to agricultural
sector are available for agri-food
stakeholders
groups
and
interoperable.

Similar concept
to SDI4Apps different
application area
(farming).

HSRS/Karel
Charvat

FIWARE

http://www.fiware.org/about/

FIWARE seeks to provide a truly
open, public and royalty-free
architecture and a set of open
specifications that will allow
developers,
service
providers,
enterprises and other organizations
to develop products that satisfy
their needs while still being open
and innovative.

SDI4Apps will reuse sole Generic
Enablers coming
from
FIWARE
development.

CCSS/Karel
Charvat

GeoSmartCity

http://www.geos
martcity.eu/

Open geo-data for innovative
services and user applications
towards
Smart
Cities
(GeoSmartCity) contributes to the
Smart City implementation by

Possible
cooperation on
the
system
architecure
of
GeoSmartCity

ERFC/
Soulos

From March
2014
to February 2017

From March
2014 to February
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project

Webpage

Short description

2017

Relevance to
SDI4Apps

establishing a cross-platform, reusable and open hub able to publish
open geographic information and to
provide specialized services based
on open standards. GeoSmartCity
leverages the use of open (geo)data
as recommended by the EU Open
Data Strategy and starts from PSI
and
INSPIRE
Directives
data
infrastructures, with an emphasis
on Municipalities as service and
data providers to professionals and
citizens.

Hub.

Responsible
partner and
contact point
(person from
SDI4Apps
consortium)

GEOSS
Architecture
Implementation
Pilot 7

http://www.ogcn
etwork.net/AIP

The
GEOSS
Architecture
Implementation Pilot (AIP) develops
and deploys new process and
infrastructure components for the
GEOSS Common Infrastructure (GCI)
and
the
broader
GEOSS
architecture.

The
SDI4Apps
Team responded
to the Call for
Participation
(CFP) in 7th
Phase of GEOSS
Architecture
Implementation
Pilot (AIP).

UWB/Tomas
Mildorf,
HSRS/Karel
Charvat

i-locate

http://www.ilocate.eu/

The goal of Indoor/outdoor location
and Asset management through
open geodata (i-locate) is twofold.
First it will create a virtual hub for
indoor open geographical data
regarding public spaces (hospitals,
public offices, shopping malls,
museums etc). This will have
significant
economic
business
impact and it will enable a number
of indoor/outdoor (based on
existing open data) businesses. The
second goal is to create a easy-tointegrate open middleware for
indoor/outdoor
tracking
and
management of people and asset.

High number of
SMEs
to
be
involved in the
project.

ERFC/
Soulos

http://inspire.ec
.europa.eu/index
.cfm/pageid/516
0/list/mif

INSPIRE
Maintenance
and
implementation Framework (MIF)
aims to support implementation
and further maturation of the
INSPIRE in close cooperation
between European commission,
member states and all involved
stakeholders.

Main relevance
lays
in
the
content
(relevant
INSPIRE
annex
themes)
and
technology
dimension
(deployment
and
development of
relevant
standards,
principles
and

SAZP/Martin
Tuchyna

From January
2014 to December
2016

INSPIRE
Maintenance and
implementation
Framework
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Webpage

Short description

Relevance to
SDI4Apps

Responsible
partner and
contact point
(person from
SDI4Apps
consortium)

components).

http://lindaproject.eu/

Publication of Linked Data,
renovation and conversion
existing
data
formats
structures
that
support
semantic
enrichment
interlinking of data.

the
of
into
the
and

Cooperation on
Linked Data for
spatial
information. An
agreement
on
cooperation was
signed between
SDI4Apps
and
LINDA.
LINDA
project partners
participated in
SDI4Apps Code
Camp.
The
event
was
disseminated on
LINDA
project
website
and
Facebook page.

HYPER/Norma
Zanetti

http://opentnet.
eu/

Open Transport Net will create
collaborative
virtual
hubs
aggregating,
harmonizing
and
visualizing transport related data in
order to make it easier for
innovators to create new services
and applications.

The
technological
solution will be
similar
to
SDI4Apps. Reuse
of the technical
architecture and
adapted
components
is
foreseen.

UWB/Tomas
Mildorf,
HSRS/Karel
Charvat

Scientific Support
to the Danube
Strategy

https://ec.europ
a.eu/jrc/en/rese
arch/crosscutting
activities/danube
-strategy

The Joint Research Centre (JRC)
provides scientific support to the
European Union Strategy for the
Danube Region (EUSDR) in two
ways. Firstly, it addresses the
scientific needs related to the
implementation of the EUSDR and
thereby helps decision-makers and
other stakeholders to identify the
policy needs and actions needed for
the
implementation
of
the
Strategy. Secondly, it contributes
to the reinforcement of ties and
cooperation amongst the scientific
community of the Danube Region.

Contribution to
the objectives
of the Scientific
support to the
Danube
Strategy.
Involvement as
external experts
to work on the
Danube Region
Data and Service
Infrastructure
(DRDSI).

UWB/Tomas
Mildorf,

SmartOpenData

http://www.smar
topendata.eu/

SmartOpenData will create a Linked
Open Data infrastructure (including
software tools and data) fed by
public and freely available data
resources, existing sources for
biodiversity
and
environment
protection and research in rural and
European protected areas and its

Cooperation on
the
system
architecture for
Linked
Data
publication
through APIs and
other ways.

HSRS/Karel
Charvat,
Stepan
Kafka,
UWB/Ota
Cerba,
SAZP/Martyn
Tuchyna,
MAC/John

LINDA
From December
2013 to December
2015

Open
Net

Transport

From February
2014 to January
2017

From December
2013 to December
2015
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Webpage

Short description

Relevance to
SDI4Apps

National Parks.

Responsible
partner and
contact point
(person from
SDI4Apps
consortium)
O’Flaherty

Table 2. List of other EU projects for clustering activities to raise awareness and disseminate project
results

4.6.3 List of events where SDI4Apps should be presented
The project team will participate in events (Table 3 and Table 4) related to thematic interests of the
Project. Participation in events will be organised in the following manner – when a partner receives
information of an upcoming event, the Lead partner is informed and he decides if the event is relevant to
the Project. Partners agree through the internal project mailing list which partner will participate in the
event. That partner contacts CCSS to see what information should be disseminated in the event. After the
event, the participating partner gives a report to other partners through the internal project mailing list.
Events identified as relevant to the Project are indicated in the Table 3 and Table 4. Other events may
appear during the implementation of the project.
Table 3 indicates the events where SDI4Apps has been represented until December 2014.
Name of the
EVENT

Date/Locati
on

Webpage

Short description

Way
dissemination
(workshop,
presentation)

INSPIRE
Implementatio
n
in
the
Danube Region
Zagreb

29-30
April
2014, Zagreb,
Croatia

https://www.go
ogle.lv/webhp?s
ourceid=chrome
instant&ion=1&
espv=2&ie=UTF8#q=inspire%20i
mplementation
%20in%20the%20
danube%20regio
n%20zagreb

A workshop organised by the
European Commission Joint Research
Centre. The SDI4Apps project was
invited to give a presentation on the
project
contribution
to
the
Danube Region, focusing on data and
services.

Presentation

IST-Africa 2014

6-9 May 2014,
Mauritius

http://www.istafrica.org/Conf
erence2014/

Focused on Information Society and
ICT Policy Dialogues, International
Development
and
Research
Cooperation
and
Community
Building, each conference brings
together senior representatives of
leading public, private, education
and research organisations from 50
countries to discuss policy, share
insight and identify collaboration
opportunities.

Two scientific papers
published in Scopus
indexed proceeding

GEOSS
Architecture

May 20th, 2014

http://www.og
cnetwork.net/AI

The
GEOSS
Architecture
Implementation Pilot (AIP) develops
and deploys new process and

Presentation
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Date/Locati
on

Implementatio
n Pilot (AIP)

Webpage

Short description

Way
dissemination
(workshop,
presentation)

P

infrastructure components for the
GEOSS Common Infrastructure (GCI)
and the broader GEOSS architecture.

Forum
of
Young
Geoinformatici
ans 2014

5-6
June
2014, Zvolen,
Slovakia

http://gis.tuzvo
.sk/fmg2014/pr
esentations/mar
tin_tuchyna.pdf

The
Forum
of
Young
Geoinformaticians is oriented for
meeting and presentation of PhD.
students research activities in
geoinformatics.
The
level
of
scientific papers is supported with
highly specialized reviewers from the
fields of education, science and
research. The private sector actively
participates at the Forum, what is
very helpful in linking of the real
requirements of the public with the
scientific
ambitions
of
young
researchers.

Presentation

AgriFuture
Days 2014

16-18
June
2014, Villach,
Austria

www.progis.co
m/events/agrifu
turedays2014/

The conference will discuss the
future of agriculture in the context
how ICTs can contribute to improve
family farming and make it more
sustainable, resilient and profitable.
It will look at key issues in 3 areas
where application and use ICTs and
related
technologies
make
a
difference:

Presentation





Informing family farming
communities
Improving family farm’s
production, productivity and
marketing efficiencies
Contributing to the future of
agriculture

8th
INSPIRE
Conference

16-20
June
2014,
Aalborg,
Denmark

http://inspire.e
c.europa.eu/ev
ents/conferenc
es/inspire_2014
/page/home

The conference will provide an
opportunity to see how INSPIRE is
underpinning the implementation of
environmental policies, and provide
connectivity with other policies
affecting our environment, society,
and the economy.

Workshop, poster

EnviroiForum
Conference
2014

24-25
June
2014, Zvolen,
Slovakia

http://enviroifo
rum.sazp.sk/upl
oads/2014/06/p
age/prezentacie
-5/05/07tuchyna2014062
4_sk_zv_eif_link
ing_sharing_dat
a_.pps

Conference focused on issues related
to data and services for the
environment in Slovakia. The key
topics include spatial data, INSPIRE,
Open Data, Linked Open Data,
licensing and applications.

Presentation

http://clworkshop.ccss.c

Workshop co-organised by SDI4Apps
aiming at exchange of experience
and knowledge between several EU

Open
Innovation

&

July
29th
2014, Prague,
Czech
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Webpage

Short description

Way
dissemination
(workshop,
presentation)

of

Linked
Data,
CentraLab
Workshop

Republic

z/

projects
including
CentraLab,
SmartOpenData,
Plan4business,
FOODIE, OTN and SDI4Apps. The
workshop tackled mainly issues
related to Linked Data and Open
Innovation in the area of spatial
data.

Adaptive user
conferences

15-16 August
2014, Norway

www.avinet.no

Avinet annual user conference,
paticipants from public sector of
Norway.

Presentation
project

of

Linked
Open
Data:
Improving SME
Competitivene
ss
and
Generating
New Value

September 2nd
2014, Leipzig,
Germany

http://lindaproject.eu/lind
a-workshop-atsemantics-2014final-program/

The workshop aims at providing some
of the key stakeholders in the field –
namely
SMEs,
researchers,
developers,
and
public
sector
decision makers – a chance to share
their views on how European SMEs
can sustainably leverage LOD for
creating new opportunities for
growth
and
enhanced
competitiveness, collaborate with
each
other
and
exchange
experiences from the domain.

Presentation

ISAF 2014
Conference

15-17
September
2014,
Jelgava,
Latvia

http://isaf2014.
info/

18th International Conference on
Information Systems for Agriculture
and Forestry, together with Open
Data Hackathon & workshop on Open
Data for Agriculture, Forestry,
Environment and Rural development

Workshop,
presentations

GIS Ireland
2014
Conference

16
October www.irlogi.ie/gi
2014, Dublin, s-ireland-2014/
Ireland

Irish annual GI conference –
presenting contemporary topics,
latest cutting edge technologies,
peer
networking
with
leading
industry experts.

Presentation
project, poster

GEO-XI Plenary

November 12th https://www.ear
2014, Geneva, thobservations.o
Switzerland
rg/geo11.php

The eleventh plenary session of the
Group on Earth Observations (GEOXI) will, among other things, review
the draft of the Global Earth
Observation System of Systems
(GEOSS) Implementation Plan for
2015-2025 that will guide GEO work
for ten years.

Presentation

Inspirujme
(CENIA)

25-26
November
2014, Prague,
Czech
Republic

Czech-Slovak INSPIRE Conference (in
Czech language)

Presentation, poster

se

http://www.ins
pirujmese.cz/

of

Table 3. List of events where SDI4Apps has been presented

Table 4 indicates future events where the project will be represented.
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the

FOSDEM 2015

Date/Locati
on

Webpage

Short description

Way
dissemination
(workshop,
presentation)

of

31 January – 2
February
2015,
Universite
Libre
De
Bruxelles

https://fosdem.
org/2015/

FOSDEM is a free and non-commercial
event organised by the community
for the community. The goal is to
provide
open
source
software
developers and communities a place
to meet to:

Presentation
project, poster

of

of

◾ get in touch with other developers
and projects;
◾ be informed about the latest
developments in the open source
world;
◾ attend interesting talks and
presentations on various topics by
open source project leaders and
committers;
◾ to promote the development and
the benefits of open source solutions.

MIDDLE
EAST
GEOSPATIAL
FORUM 2015

16-17
http://www.meg
February
f.org/2015/index
2015, Hotel Al .htm
Bustan Rotana
in Dubai, UAE

With geospatial technologies having
expanded their reach into every
vertical and each facet of our daily
lives, time is ripe for the society to
discuss and deliberate on the easy in
which these technologies can help us
propel our growth to the next level.
The Middle East with its abundance
of resources and plenty of availability
of technological know-how provides a
fertile ground for the use and
applicability of advanced spatial
technologies in order to ensure
accelerated
growth
and
development. However, in order to
make sure that these objectives are
achieved, there is a need to create a
knowledge sharing platform which
can bring together stakeholders from
all walks of life to share ideas and
information. Geospatial Media and
Communications (formerly known as
GIS Development) is dedicated to
raising the profile and expanding the
horizons of the global geospatial
industry.

Presentation
project, poster

GEOProcessing
2015

22-27
February
2015, Lisbon,
Portugal

http://www.iari
a.org/conferenc
es2015/GEOPro
cessing15.html

The
Seventh
International
Conference on Advanced Geographic
Information Systems, Applications,
and Services.

Extended
article,
poster, workshop

FOSS4G
America

9-12
March
2015,
Hyatt
San Fracisco
Airport

https://2015.fos
s4g-na.org/

The annual FOSS4G North America
(NA) conference is one of the largest
global gatherings focused on open
source geospatial software. FOSS4G

Workshop,
presentation
posters

North
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of

NA brings together developers, users,
decision-makers and observers from a
broad spectrum of organizations and
fields of operation. Through four
days of workshops, presentations,
discussions, and cooperation, FOSS4G
NA participants create effective and
relevant
geospatial
products,
standards, and protocols.

Norwegian
Geomatics
Conference

March 2015,
Lillehammer

www.geoforum.
no

National conference for geomatics
and mapping.

Presentation
project, poster

of

GEO-TUNIS 2015

1-5 April 2015, http://www.geo
Hammamet,
tunis.org/
Tunisia

Geotunis is the most important
event,
which
attracts
many
participants. It is interested in
geospace and GIS, it also gathers
participants to treat and present
geospatial
information
and
it
provides training sessions in the field
of gis and geospace applications.
Thanks
to
the
international
exhibition organized in parallel with
the congress, participants will
discover the latest technologies and
GIS applications.

Presentation
project, poster

of

The
INSPIRE
Conference and
Geospatial
World
Forum
2015

25-29
May
2015, Lisbon,
Portugal

http://www.ge
ospatialworldfor
um.org/callfora
bstract_worksho
p.htm

The joint conference will carry the
theme Convergence: Policies +
Practices + Processes via PPP, which
aim to address the need for greater
coordination among policy-makers,
technology providers and users to
benefit the industry, and to highlight
geospatial workflows as an enabler
for successful PPPs by facilitating
more informed decision making
among the stakeholders.

Workshop,
presentations
posters

IST Africa 2015

May
2015,
Malawi

http://www.istafrica.org/home
/

IST-Africa
Information
through:

Scientific paper






Remote Sensing:

26-31
2015,

July
Milan,

http://www.iga
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supporting
the
Society
in
Africa

and

International
Innovation,
Research and Policy Cooperation;
Knowledge Sharing and Skills
Transfer
between
IST-Africa
Partners;
Collaborative
Innovation,
Entrepreneurship & Adoption of
Living Labs;
Africa - EU Strategic Partnership
(Information
Society,
ICT,
Innovation).

The
conference
main
theme
highlights the role of remote sensing

Presentation
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Understanding
the
Earthfora
Safer World

Italy

rss2015.org/

for assessing, monitoring, and
managing risks related to natural
disasters.

27th
International
Cartographic
Conference

23-28 August
2015, Rio de
Janeiro, Brazil

http://www.icc
2015.org/

The
essential
international
conference focused on cartographic
visualization, which is connected
with the meeting of the Commission
on Maps and the Internet.

Presentation
and
scientific paper or
chapter
in
the
Springer book

ISAF 2015
Conference

September
2015,
Dresden,
Germany

http://isaf2014.i
nfo/(web pages of

19th International Conference on
Information Systems for Agriculture
and Forestry, together with Open
Data Hackathon & workshop on Open
Data for Agriculture, Forestry,
Environment and Rural development.

Workshop,
presentations,
Hackathon
organisation

the
next
conference
does
not exist yet)

Way
dissemination
(workshop,
presentation)

of

co-

GIS Ireland 2015
Conference

October 2015, www.irlogi.ie/ev
Dublin,
ents
Ireland

Irish annual GI conference –
presenting contemporary topics,
latest cutting edge technologies,
peer networking with leading
industry experts.

Presentation
project, poster

European Data
Forum 2015

16-17
November
2015,
Luxembourg

http://2015.data
-forum.eu/

The European Data Forum (EDF) is a
meeting
place
for
industry,
research,
policymakers
and
community initiatives to discuss the
challenges of Big Data and the
emerging Data Economy and to
develop suitable action plans for
addressing these challenges. The
range of topics discussed at the
European Data Forum ranges from
novel data-driven business models
(e.g. data clearing houses), and
technological
innovations
(e.g.
Linked Data Web) to societal aspects
(e.g. open governmental data as
well as data privacy and security).

Presentation

NACIS
Annual
Meeting 2015

2015, USA

http://nacis.org
/annualmeeting/curren
t-meeting/ (web

NACIS meetings connect specialists
on
cartography,
spatial
data
visualization and geomatics from
private, academic, and government
organizations along with people
whose common interest lies in
facilitating communication in the
map information community.

Presentation
scientific paper

The respected scientific conference
with a chance to networking with
experts and users mainly from
Eastern Europe and Asia.

Presentation
and
scientific paper or
chapter
in
the
Springer book

The

Presentation

pages of the next
conference does
not exist yet)

International
Conference on
Cartography and
GIS 2016

2016, Bulgaria

http://iccgis201
4.cartographygis.com/Home.
html (web page

of

and

of
the
next
conference does
not exist yet)

AutoCarto 2016

2016, USA

http://www.car
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Name of
EVENT
(Organiser)

the

Date/Locati
on

Webpage

Short description

Way
dissemination
(workshop,
presentation)

togis.org/autoc
arto.php
(web

conference focused on cartography
and GIS as well as the great chance
to discuss the SDI4apps activities
with experts (from universities,
research centres and commercial
companies) and potential users.

scientific paper or
chapter in the CaGIS
Journal

pages of the next
conference does
not exist yet)

of

Table 4. List of events where SDI4Apps should be presented

4.7

Final conference with Pilot Showcases & Contest
Results

The final conference with Pilot Showcases & Contest Results will be organized by STEPIM. It will involve all
target groups of the project. It will be the closing event of the project, so it will present the final project
results. It will include a presentation of the SDI4Apps platform as well as presentations of the pilot
applications and pilot regions.
The organisation of the conference will start seven months before the end of the project. To promote it,
the consortium will use specific calls to members of the target groups, the project website to extend
invitations to a wider audience and all of the other communication tools, identified in this Promotion
campaign plan.
An online registration system will be used and the conference will be broadcast online to allow remote
attendance. The duration of the conference is scheduled for a full day. The detailed agenda of the
conference will be elaborated at a later stage.

4.8

Other

4.8.1 Flyers
The main aim of the flyers will be to get the attention of potential users and purchasers of project outputs
by using detailed and visual materials.
Flyers and other materials (posters, etc.) will be prepared by CCSS and disseminated during conferences,
seminars and project actions (e.g. Hackathon, Initial Developer’s Workshop, Sprint Codes, etc.).
During the project implementation there will be several editions of flyers. The first edition will include the
basic information and the web site of the project - such as objectives, summaries of work plans, pilot
applications and links to important documents and upcoming presentation activities. The contents of next
editions of flyers will be decided later during the implementation of project.
Graphics will be in accordance with the main project website to be clearly recognizable. The flyers will
also be published on the project website.
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4.8.2 Participation in other media (TV, radio, press)
The main aim is to promote outputs on all available platforms including television and radio, which can
help reach a wider audience (potential solution providers and application services for the test pilot
applications). Presence in the media will include dissemination of virtual display pilot activities that will be
implemented within the workshops (Hackathon).
Another possible publishing tool to obtain a quick view of the results of the project is a video presentation
on YouTube6. These clips will aim to raise awareness of the outputs of the pilot applications and promote
public access to the project SDI4Apps.

6

https://www.youtube.com/
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5 MONITORING INDICATORS
SDI4Apps will evaluate the impact and results achieved through the dissemination of information by
comparing them to the set deadlines, and will see if all activities are realized in full compliance with the
Promotion campaign plan.
If there are substantial differences between the planned results, the Consortium will evaluate the impact
and decide on the measures to be taken to ensure the quality and effectiveness of dissemination.
Monitoring requires the involvement of all partners that will disseminate relevant information on the
results of the project and will provide feedback to the leaders of the Work Packages.
CCSS will be responsible for evaluating the activities and compliance schedule. The project website will be
monitored with the help of Google Analytics. All of the information on statistics will be collected in the
annual report.
Evaluation of communication results will be carried out at the end of each year. Feedback and suggestions
for new tasks will be prepared in accordance to the results of the previous period. Table 5 lists the
indicators for the evaluation of success of dissemination and exploitation results. Several of these
indicators were defined in the DoW.
Indicator
Nr.

Indicator name

Method of measurement

Expected progress
Year 1

Year 2

Year 3

200

400

1000

4

4

5

1.

Website visits

Number of unique monthly website
visitors

2.

Project events

Number of
SDI4Apps

3.

Registered users

Number of registered users at the
mailing list, network sites and the
platform

400

600

1000

Number of members registered with
LinkedIn SDI4Apps group

450

600

800

Number
of
LinkedIn
discussions
initiated by the SDI4Apps team

20

22

24

Number of LinkedIn members actively
participating (commenting, liking)
posts initiated by SDI4Apps team

15

25

30

Number of students and young people
who like SDI4Apps Facebook page

0

200

500

Number of press releases

4

4

4

4.

5.

Social
usage

network

Press releases
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6.

7.

Publications

Number
of
(technical/scientific)
period

Newsletters

Number
of
published
Number of
newsletters

in

project

publications
reporting
Newsletters

subscriptions

to

the

Number of distributed printed flyers

4

6

6

1

2

2

100

500

1000

100

300

500

8.

Flyers

9.

Participation
media

in

Number of appearances on TV, radio or
other media

1

5

7

10.

Number of events
where
SDI4Apps
project will be
presented

Number of events where SDI4Apps
project will be presented

20

20

20

1000

1000

1000

Number of event
reporting period

participants

in

Table 5. Monitoring indicators
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6 PROMOTION CAMPAIGN PLAN
year
month

Task
Publishing information in SDI4Apps website
LinkedIn group management
INSPIRE forum management
Facebook page management
Publications
Press releases
Newsletters
Cooperation with other EU projects and organisations
Promotion of SDI4Apps in related events
Production and distribution of flyers
Promotion in other media (TV, radio, press)
Final conference

IV

V

VI

2014
VII VIII IX

X

XI

XII

I

II

III

IV

V

2015
VI VII VIII

IX

X

XI

XII

I

II

III

IV

V

2016
VI VII VIII

IX

X

XI

XII

I

Resp. partner 1

2

3

4

7

8

9

10

11

12

13

14

15

18

19

20

21

22

23

24

25

26

27

30

31

32

33

34

5

6

16

17

28

29

TALOS
TALOS
TALOS
TALOS
CCSS
CCSS
CCSS
CCSS
CCSS
CCSS
CCSS
STEPIM

Table 6. Promotion campaign timeframe and responsibilities
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7 CONCLUSIONS
The promotion activities will help to achieve the project’s goal to bridge the gap between the top-down
managed world of INSPIRE, Copernicus and GEOSS and the bottom-up mobile world of voluntary initiatives
and thousands of micro SMEs and individuals developing applications based on GI.
This document defines the methods to be used to disseminate and communicate the activities and results
of the SDI4Apps project, therefore assuring a successful implementation of the project. It also gives a clear
indication to all of the project partners of their particular role and tasks in the dissemination of project
materials and results, and ensures coordinated and coherent action among them. The plan indicates that
the involvement of all partners should be encouraged in the dissemination activities on a national and
international level.
According to the promotion campaign plan, the project consortium will address all of the defined target
groups with relevant information, through the most appropriate communication channels and tools. It will
be important to involve the potential users, public institutions and decision-makers at the pilot stages of
the project. All through the project, the consortium members will actively initiate and participate in online
discussions to receive feedback and opinions of stakeholders and target audiences, thus ensuring that the
two-way symmetrical communication methods are utilized to the maximum benefit for project consortium
and target audiences, in order to provide excellent project results.
By implementing this promotion campaign plan, a comprehensive usage of different media will be executed
to channel the information on project results, engage audiences and promote the vast opportunities of the
Linked Open Data, to the broader society of developers and end-users. Project actions and results will be
made visible at local, regional and international level through project events, through project partners’
participation in various project events, through widely distributed press releases and project newsletters,
and a competent and effective usage of the social networks and project website.
Through usage of the developed promotion campaign framework and implementation plan, which will serve
as a main road map and guidelines document for the project consortium members and their dedicated
staff, responsible for the project dissemination and communication activities, the project results, activities
and generated added value will be made visible, effectively and coherently communicated, thus fostering
the achievement of the main project goals.
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